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DETAILED ACTION 
Claim Objections 

Claims 15 and 32 are objected to because of the following informalities: In claim 15 the 
phrase, "a source identifier defining where the processor is capable of retrieving the video 
advertising content is receivable" is deemed grammatically incorrect. Additionally, in claim 32 
the phrase, "to identify at least one video advertisements" is deemed grammatically incorrect. 
Appropriate correction is required. 

Claim Rejections - 35 USC § 112 

The following is a quotation of the second paragraph of 35 U.S.C. 1 12: 

The specification shall conclude with one or more claims particularly pointing out and distinctly claiming the 
subject matter which the applicant regards as his invention. 

Claim 20 rejected under 35 U.S.C. 112, second paragraph, as being indefinite for failing 
to particularly point out and distinctly claim the subject matter which applicant regards as the 
invention. In particular, there is no antecedent basis for "the second banner advertisement." 
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Claim Rejections - 35 USC §102 
The following is a quotation of the appropriate paragraphs of 35 U.S. C. 102 that form the 
basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by another filed 
in the United States before the invention by the applicant for patent or (2) a patent granted on an application for 
patent by another filed in the United States before the invention by the applicant for patent, except that an 
international application filed under the treaty defined in section 35 1 (a) shall have the effects for purposes of this 
subsection of an application filed in the United States only if the international application designated the United 
States and was published under Article 21(2) of such treaty in the English language. 

Claims 1, 3, 4, and 10 are rejected under 35 U.S.C 102(e) as being anticipated by U.S. 
Patent No. 6,248,946, which is attributed to Dwek. In general, Dwek presents a multimedia 
content delivery system, by which a user of a computer accesses multimedia files from a network 
server (see column 3, lines 40-49; and column 4, lines 16-67). Such multimedia files are 
delivered over a network and rendered on the user's computer (for example, see column 5, lines 
1-33). Regarding the claimed invention, Dwek discloses that advertisements may also be 
delivered from the server to the user's computer, the advertisements being displayed on the 
user's computer via an "advertisement pane" (see column 14, lines 51-67). 

Specifically concerning claim 1, Dwek discloses that a sequence of advertisements is 
delivered to the user's computer, and that this sequence may comprise both banner 
advertisements and video advertisements (see column 14, lines 57-67). Such advertisements 
include related subject matter corresponding to the user's music preferences and demographic 
information (see column 15, lines 1-13). Thus with a sequence having a banner advertisement 
followed by a video advertisement, a display screen is generated on which the video 
advertisement is to be displayed, and is specifically generated at a time prior to the time at which 
the video advertisement is available to be displayed. A banner advertisement is displayed in an 
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advertisement pane, the banner advertisement having subject matter related to that of the video 
advertisement. When the video advertisement becomes available to be displayed, the banner 
advertisement within the advertisement pane is replaced with the video advertisement. 

As per claims 3 and 4, Dwek teaches that the advertisements associated with multimedia 
content delivery systems may be displayed in the background (for example, see column 2, lines 
31-40). Dwek is thus considered to anticipate claims 3 and 4. 

Concerning claim 10, Dwek discloses that the advertisements displayed on the user's 
computer comprise related subject matter corresponding to the user's musical preferences and 
demographic information (see column 15, lines 1-13). As the banner and video advertisements 
are targeted to the particular user, it is understood that the advertisements actually displayed on 
the user's computer are selected from a plurality of banner and video advertisements, the banner 
and video advertisements selected corresponding to the demographic information of the user. 
Dwek is thus considered to teach identifying a video advertisement to be displayed upon the 
user's computer, and identifying the subject matter of the video advertisement to ensure that it 
satisfies the user's musical preferences and demographic information. Similarly, Dwek teaches 
selecting a banner advertisement from a plurality of banner advertisements, the selected banner 
advertisement having subject matter which satisfies the user's musical preferences and 
demographic information, and therefore having subject matter related to the identified video 
advertisement. As described above, this banner advertisement is displayed on the user's 
computer in an advertisement pane. 
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Claim Rejections - 35 USC §103 
The following is a quotation of 35 U.S. C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art are 
such that the subject matter as a whole would have been obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived by the 
manner in which the invention was made. 

Claim 2 is rejected under 35 U.S.C. 103(a) as being unpatentable over U.S. Patent No. 
6,687,906, which is attributed to Yuen et al. (and hereafter referred to as "Yuen"), and also over 
the U.S. Patent of Dwek, which is described above. In general, Yuen describes a system for 
delivering content to the user, wherein such a system comprises advertisements. Specifically, 
Yuen describes an electronic program guide in which advertisements are displayed (see column 
1, lines 21-40). Yuen, however, doesn't explicitly disclose that such advertisements comprise 
banner and video advertisements, whereby a banner advertisement is displayed until a related 
video advertisement becomes available to be displayed, as is expressed in claim 1 . 

Like Yuen, Dwek presents a system wherein advertisements are presented within a user 
interface used to select multimedia content. As described above, such advertisements comprise 
banner and video advertisements, whereby a banner advertisement is displayed until a related 
video advertisement becomes available to be displayed. 

It would have therefore been obvious to one of ordinary skill in the art, having the 
teachings of Yuen and Dwek before him at the time the invention was made, to modify the 
electronic program guide taught by Yuen such that the advertisements are presented within a 
sequence comprising both video and banner advertisements, as is done by Dwek. It would have 
been advantageous to one of ordinary skill to utilize such a combination, because as 
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demonstrated by Dwek, a sequence of advertisements allows a plurality of advertisements to be 
displayed to the user, while only requiring an amount of space needed to display a single 
advertisement. 

Claims 5-9, 11, 21-28, 32-37, and 40-42 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over the U.S. Patent of Dwek, which is described above, and also over U.S. Patent 
No. 6,639,608, which is attributed to Itakura. Concerning claims 5-9, Dwek teaches a method 
like that of claim 1, whereby a plurality of advertisements, comprising both banner and video 
advertisements, are transmitted from a server to a user's computer. The user's computer then 
displays the plurality of advertisements in sequence in an advertisement pane. As the banner and 
video advertisements are targeted to the particular user (see column 15, lines 1-13), it is 
understood that these advertisements actually displayed on the user's computer are selected from 
a plurality of banner and video advertisements, the banner and video advertisements selected 
corresponding to the demographic information of the user. Dwek, however, doesn't explicitly 
disclose that at least two banner advertisements, or at least two video advertisements, are 
deliverable to the user's computer upon different delivery streams, as is recited in claims 5 and 7. 
Additionally, Dwek does not disclose that a video stream comprising a plurality of video 
advertisements is delivered to the client computer, whereas recited in claim 9, each 
advertisement comprises a trigger used to identify when the video advertisement is to be 
displayed. 

Like Dwek, Itakura discusses the transmission of a plurality of advertisements over a 
network from an information provider to a user's computer, whereby the advertisements are 
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displayed in a particular sequence within a display pane (see column 1, line 50 - column 3, line 
15; and column 10, line 8 - column 11, line 44). Regarding the claimed invention, such 
advertisements are delivered over the network in a sequence, understandably via a stream (see 
column 15, line 1 - column 17, line 22). Such a stream stops when all pending advertisement 
requests are fulfilled by the information provider (for example, see column 17, lines 15-22). A 
subsequent stream is then started upon any ensuing advertisement requests (see column 13, line 
43 - column 15, line 37). Thus regarding claims 5, 7, and 9, Itakura teaches delivering a 
plurality of advertisements upon a stream, and teaches delivering at least two advertisements 
upon different streams. As per claim 6, Itakura teaches that the advertisements are stored locally 
on the user's computer (for example, see column 10, line 8 - column 11, line 44). Specifically 
regarding claim 8, and like Dwek, Itakura teaches selecting an advertisement based upon the 
demographic information of the user (for example, see column 15, line 38 - column 16, line 65). 
And lastly, Itakura teaches that each advertisement in the stream may comprise an associated 
trigger, which is used to identify the time when the advertisement is to be displayed and the 
subject matter of the advertisement (see column 7, lines 6-45; column 10, lines 45-52; and 
column 11, lines 33-44). 

It would have been obvious to one of ordinary skill in the art, having the teachings of 
Dwek and Itakura before him at the time the invention was made, to modify the system taught by 
Dwek such that the sequence of advertisements are delivered upon one or more streams, and 
such that each advertisement comprises an associated trigger used to identify the subject matter 
and display time of the advertisement, as is done by Itakura. It would have been advantageous to 
one of ordinary skill to utilize such a combination because such features ensure that appropriate 
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advertisements are displayed at the appropriate times, as is taught by Itakura (for example, see 
column 18, lines 38 - 58). 

With respect to claim 1 1, the above-described combination of Dwek and Itakura teaches 
delivering a stream of advertisements from a server to a user's computer, whereby each 
advertisement in the stream may comprise a trigger defining a time then the advertisement is to 
be displayed on the display screen of the user's computer. Such advertisements are displayed 
within an advertisement pane of the user's computer, and upon reaching the time identified by 
the trigger, the advertisements transition such that the advertisement associated with the trigger is 
displayed in the advertisement pane. Dwek particularly teaches that such advertisements may 
comprise both banner and video advertisements, these advertisements having related subject 
matter corresponding to the user's musical preferences and demographic information, as is 
discussed above. Thus with a stream having a banner advertisement followed by a video 
advertisement, a trigger may be received from the stream, the trigger defining a time when the 
video advertisement is to be displayed on the user's computer. A banner advertisement is 
displayed within an advertisement pane upon the user's computer until the time identified by the 
trigger is reached, the banner advertisement having subject matter related to that of the video 
advertisement. Upon reaching the time identified by the trigger, the advertisement pane is 
transitioned between the banner advertisement and the first video advertisement to display the 
first video advertisement to the user. 

As per claim 21, Itakura teaches that the above-described method may be implemented 
via a computer-readable medium (see column 6, line 60 -column 7, line 5). Such a compute- 
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readable medium used to implement the above-described method is considered a computer 
product, like that recited in claim 2 1 . 

As per claims 12, 13, 25, and 26, the above-described combination of Dwek and Itakura 
teaches retrieving a display screen comprising an advertisement box, referred to as an 
advertisement pane. A banner advertisement may be retrieved from a server, and displayed 
within this advertisement pane, as is described above. Upon reaching the time identified by an 
associated trigger, the user's computer ceases the display of the banner advertisement, and 
replaces it with a video advertisement within the advertisement pane, as is further described 
above. 

In reference to claims 14, 15, 23, and 24, Itakura discloses that the messages, i.e. 
advertisements, delivered to the user's computer comprise advertising content and a trigger, i.e. 
announcement, whereby it is understood that the advertising content comprises a data file 
containing the advertising content, and the trigger identifies a time in which to display the 
advertisement (see column 8, lines 29-43, for example). As described above, Dwek further 
teaches that such advertising content may comprise video advertising content, i.e. a package. 
The above-described combination of Dwek and Itakura is thus considered to teach a method, like 
that recited in claims 14, 15, 23, and 24. 

Regarding claims 16 and 27, Itakura teaches that the content provider delivering the 
advertisements to the user's computer analyzes the advertisements, which are deliverable to the 
user's computer upon a delivery stream. Specifically, each advertisement comprises a content 
identifier defining the type of advertising content associated with the advertisement (see column 
7, lines 6-53). Additionally, the content provider identifies and maintains preferences of the 
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user, the preferences defining which advertising content the user is more likely to watch than 
other types of advertising content (see column 7, lines 54-65). The content provider uses this 
information to retrieve advertisements in compliance with the user's preferences (see column 7, 
line 66 - column 8, line 6; and column 15, line 27 - column 16, line 65). As described above, 
Dwek further teaches that such advertisements may comprise video advertisements. The above- 
described combination of Dwek and Itakura is thus considered to teach a method, like that 
recited in claim 16. 

With respect to claims 17 and 28, Itakura teaches that the content provider, which 
delivers advertisements to the user's computer, analyzes a delivery schedule defining the time 
and day for delivering each advertisement (see column 7, lines 6-45; and column 15, lines 12- 
26). In response to analyzing the delivery schedule, the content provider identifies a currently 
viewable advertisement, the currently viewable advertisement comprising a start time, which is 
defined by a "display time" field, and a stop time, which is defined by a "display timer" (see 
column 7, lines 6-45; column 15, lines 12-26; column 8, lines 50-63; and column 10, lines 8-67). 
It is understood that this process repeats in order to deliver a plurality of advertisements to the 
user's computer, or in other words, to identify the next available advertisements viewable after 
the stop time of the currently viewable advertisement. As described above, Dwek further teaches 
that such advertisements may comprise video advertisements. The above-described combination 
of Dwek and Itakura is thus considered to teach a method, like that recited in claim 17. 

In regard to claim 22, Dwek discloses that the advertisements displayed on the user's 
computer comprise related subject matter corresponding to the user's musical preferences and 
demographic information (see column 15, lines 1-13). As the banner and video advertisements 
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are targeted to the particular user, it is understood that the advertisements actually displayed on 
the user's computer are selected from a plurality of banner and video advertisements, the banner 
and video advertisements selected corresponding to the demographic information of the user. 
Dwek thus teaches selecting a banner advertisement from a plurality of banner advertisements, 
the selected banner advertisement having subject matter which satisfies the user's musical 
preferences and demographic information. Consequently, the banner advertisement necessarily 
comprises some sort of banner content identifier, in addition to advertising content. The above- 
described combination of Dwek and Itakura is thus considered to present a computer product, 
like that recited in claim 22. 

In reference to claim 32, the above-described combination of Dwek and Itakura teaches: 
retrieving preference data from a data source, the preference data representing viewing selections 
of the viewer; displaying a first banner advertisement on the display device, the first banner 
advertisement displaying advertising content in compliance with the preference data; identifying 
a plurality of video advertisements deliverable to the processor by a plurality of video streams, 
each video advertisement of the plurality of video advertisements comprising video advertising 
content, at least one trigger, and a video content identifier; analyzing each of the plurality of 
video streams to identify at least one video advertisement of the plurality of video advertisements 
comprising the video content identifier in compliance with the preference data; and in response 
to analyzing the video content identifier of the at least one video advertisement, transitioning 
between the first banner advertisement and the at least one video advertisement of the plurality 
of video advertisements to display the video advertising content to the viewer, as is described 
above in the discussions concerning claims 7, 8, 1 1, and 16. Dwek further discloses that such a 



Application/Control Number: 1 0/000, 1 50 Page 1 2 

Art Unit: 2173 

method may be implemented in a network environment comprising a plurality of servers and 
clients (see column 4, lines 16-67). Such a network implementing the above-described method 
of Dwek and Itakura is considered a system, like that described in claim 32, 

Concerning claim 33, the above-described data source is understood to be maintained via 
a server (for example, see column 4, lines 16-67 of Dwek), and is therefore considered remote to 
the processor of the client computer. 

As per claim 34, Itakura teaches selecting an advertisement based upon the demographic 
information of the user (for example, see column 1 5, line 38 - column 16, line 65). 
Consequently, the preference data, by which advertisements are chosen to be sent to the viewer, 
is defined by the demographic information relating to the viewer of the advertisement. 

In regard to claim 35, Dwek discloses that the advertisements displayed on the user's 
computer comprise related subject matter corresponding to the user's musical preferences and 
demographic information (see column 15, lines 1-13). As the banner and video advertisements 
are targeted to the particular user, it is understood that the advertisements actually displayed on 
the user's computer are selected from a plurality of banner and video advertisements, the banner 
and video advertisements selected corresponding to the demographic information of the user. 
Dwek thus teaches selecting a banner advertisement from a plurality of banner advertisements, 
the selected banner advertisement having subject matter which satisfies the user's musical 
preferences and demographic information. Consequently, the banner advertisement necessarily 
comprises some sort of banner content identifier identify the banner advertisement type, in 
addition to advertising content. The above-described combination of Dwek and Itakura is thus 
considered to present a computer system, like that recited in claim 35. 
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As per claims 36 and 37, the above-described combination of Dwek and Itakura teaches 
retrieving a display screen comprising an advertisement box, referred to as an advertisement 
pane. A banner advertisement may be retrieved from a remote source, namely a server, and 
displayed within this advertisement pane, as is described above. Upon reaching the time 
identified by an associated trigger, the user's computer ceases the display of the banner 
advertisement, and replaces it with a video advertisement within the advertisement pane, as is 
further described above. 

Referring to claim 40, Itakura teaches that each advertisement in a video stream may 
comprise an associated trigger, which is used to identify the time when the advertisement is to be 
displayed and the subject matter of the advertisement (see column 7, lines 6-45; column 10, lines 
45-52; and column 11, lines 33-44). 

With respect to claim 41, Itakura teaches that the content provider delivering the 
advertisements to the user's computer analyzes the advertisements, which are deliverable to the 
user's computer upon a delivery stream. Specifically, each advertisement comprises a content 
identifier defining the type of advertising content associated with the advertisement (see column 
7, lines 6-53). Additionally, the content provider identifies and maintains preferences of the 
user, the preferences defining which advertising content the user is more likely to watch than 
other types of advertising content (see column 7, lines 54-65). The content provider uses this 
information to retrieve advertisements in compliance with the user's preferences (see column 7, 
line 66 - column 8, line 6; and column 15, line 27 - column 16, line 65). As described above, 
Dwek further teaches that such advertisements may comprise video advertisements. The above- 
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described combination of Dwek and Itakura is thus considered to teach a method, like that 
recited in claim 41. 

Regarding claim 42, as Dwek teaches that the sequence of advertisements delivered to the 
user's computer may comprise both banner advertisements and video advertisements (for 
example, see column 14, lines 50-67), it is understood that another banner advertisement and 
another video advertisement may follow a first banner advertisement and video advertisement 
sent to the user's computer. As described above, such advertisements are chosen for display to 
the viewer based on their content identifier, specifically based on their content identifier being in 
compliance with the user's preference data. Thus in the case where another banner 
advertisement and another video advertisement follows a first banner advertisement and video 
advertisement, a second banner advertisement having banner content identifier in compliance 
with the preference data is identified in response to transitioning between the first banner 
advertisement and the video advertisement; a second video advertisement having a video content 
identifier in compliance with the user's preference data is identified; and the first video 
advertisement transitions to the second banner advertisement, which transitions to the second 
video advertisement. 

Claims 11, 18-21, and 29-31 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over the U.S. Patent of Dwek, which is described above, and also over U.S. Patent No. 
6,137,834, which is attributed to Wine et al. (and hereafter referred to as "Wine"). Specifically 
regarding claims 1 1 and 18, Dwek teaches a method whereby a sequence of advertisements are 
displayed delivered to a client computer, and whereby the advertisements are displayed 
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sequentially in an advertisement pane, as is described above in the rejection for claim 1. As 
further described above, such a sequence may particularly comprise a banner advertisement 
followed by a video advertisement having subject matter related to the banner advertisement. 
Dwek teaches that this video advertisement may be displayed for a predetermined amount of 
time, whereupon it is replaced by another advertisement, such as another video advertisement 
(for example, see column 14, lines 57-67). Thus regarding claim 1 1, Dwek teaches displaying a 
first banner advertisement for a predetermined amount of time, whereupon reaching the end of 
the predetermined amount of time, the banner advertisement is replaced with a video 
advertisement. Dwek, however, does not explicitly disclose that the first advertisement 
comprises a start and stop trigger configured to identify the time when the video advertisement 
content is to start and cease being displayed upon the display device, respectively, and a plurality 
of other triggers, whereby the plurality of other triggers are tracked in order to identify the time 
remaining from the current time until the stop trigger is to be received by the processor, and 
whereupon receiving the stop trigger the first video advertisement transitions to another 
advertisement, as is recited in claims 1 1 and 18. 

Concerning the teachings of Dwek, Wine discusses the transmission of video segments, 
whereby the video segments are from separate streams, which are spliced together into a single 
transport stream to be delivered to a client (see column 1 , line 19 - column 2, line 15). Wine 
particularly discloses that each such segment comprises an "in-point," and "out-point," and a 
plurality of other triggers (see column 4, lines 1-46). During the splice operation, a first such 
video segment is analyzed to determine its in-point, and the other triggers are tracked via a 
"count-down feature" to determine the time remaining until the out-point is received by the 
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processor (for example, see column 13, line 58 - column 14, line 15). The out-point designates a 
time whereby the segment may be seamlessly spliced to another segment (see column 3, lines 
10-19). Such an in-point is consequently considered a start trigger, and an out-point is 
considered a stop trigger. 

It would have been obvious to one of ordinary skill in the art, having the teachings of 
Dwek and Wine before him at the time the invention was made, to modify the video advertising 
segments taught by Dwek to include the in-point, out-point, and other triggers of Wine. It would 
have been advantageous to one of ordinary skill to utilize such a combination because such 
triggers may be used to seamlessly splice advertising segments, without gaps between the 
segments, as is taught by Wine (for example, see column 1, lines 41-56). 

As per claims 21 and 29, Dwek teaches that the above-described method may be 
implemented via a plurality of servers (see column 4, lines 16-67). As known in the art, servers 
comprise a computer-readable medium comprising various programming instructions. Such a 
computer-readable medium used to implement the above-described method is considered a 
computer product, like that recited in claims 21 and 29. 

As per claim 19, Dwek teaches a method whereby a sequence of advertisements are 
displayed delivered to a client computer, and whereby the advertisements are displayed 
sequentially in an advertisement pane, as is described above in the rejection for claim 1. As 
further described above, such a sequence may particularly comprise a banner advertisement 
followed by a video advertisement having subject matter related to the banner advertisement. 
Dwek teaches that this video advertisement may be displayed for a predetermined amount of 
time, whereupon it is replaced by another advertisement, such as another video advertisement 



Application/Control Number: 1 0/000, 1 50 Page 1 7 

Art Unit: 2173 

(for example, see column 14, lines 57-67). Consequently, the above-described combination of 
Dwek and Wine is considered to teach the method recited in claim 19. 

In reference to claim 20 and 31, Dwek teaches that a second video advertisement or 
banner advertisement may follow a first displayed advertisement, as is described in the previous 
paragraph. Wine further teaches that each video segment may be on a different video stream, 
and may comprise a start and stop trigger, the stop trigger defining a time to transition between 
the segments (for example, see column 3, lines 10-19). Consequently, the above-described 
combination of Dwek and Wine is considered to teach identifying a second video advertisement 
from a second video stream, the second video advertisement comprising video advertising 
content and at least one trigger, where in response to receiving a stop trigger, the advertisement 
pane is transitioned between a first video advertisement, or banner advertisement, and a second 
video advertisement to display the video advertisement content to the viewer. 

Regarding claim 30, Wine teaches that each video segment comprises a plurality of 
triggers, which are tracked to determine the time remaining to the end of the segment, as is 
described above. Consequently, these triggers are considered to divide the segment into a 
plurality of time segments, which are tracked to determine the number of segments remaining to 
be played to the viewer. The above-described combination of Dwek and Wine thus presents a 
computer product, like that recited in claim 30. 

Claims 38 and 39 are rejected under 35 U.S.C. 103(a) as being unpatentable over the 
combination of Dwek and Itakura, which is described above, and also over the teachings of 
Wine, which are also described above. As shown above, Dwek and Itakura teach a method, like 
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that recited in claim 32, whereby video advertisements among different streams are chosen based 
on user preference information, and delivered to a viewer. Neither Dwek nor Itakura, however, 
explicitly disclose that each of the plurality of video streams are MPEG streams, as is expressed 
in claims 38 and 39. 

Like the teachings of Dwek and Itakura, Wine discusses the transmission of video 
segments, whereby the video segments are from separate streams, which are spliced together into 
a single transport stream to be delivered to a client (see column 1, line 19 - column 2, line 15). 
Regarding the claimed invention, Wine discloses that such streams are MPEG streams (for 
example, see column 1, lines 19-56). 

It would have been obvious to one of ordinary skill in the art, having the teachings of 
Dwek, Itakura, and Wine before him at the time the invention was made, to modify the streams 
taught by Dwek and Itakura such that they are MPEG streams, as done by Wine. It would have 
been advantageous to one of ordinary skill to utilize such a combination because MPEG streams 
use available bandwidth more effectively, as is taught by Wine (see column 1, lines 19-31, for 
instance). 

Conclusion 

The prior art made of record on form PTO-892 and not relied upon is considered 
pertinent to applicant's disclosure. The applicant is required under 37 C.F.R. §1.11 1(C) to 
consider these references fully when responding to this action. The Scott et al., Slotznick, and 
Dustin et al. U.S. Patents disclose methods for displaying a banner advertisement and a related 
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video advertisement, whereby the video advertisement is displayed in response to selecting the 
banner advertisement. The Landsman et al. U.S. Patent teaches displaying video within a banner 
advertisement. Lastly, the Judson and Colbath U.S. Patents cited therein teach presenting 
advertisements while information is downloaded. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Blaine Basom whose telephone number is (703) 305-7694. The 
examiner can normally be reached on Monday through Friday, from 8:30 am to 5:30 pm. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, John Cabeca can be reached on (703) 308-31 16. The fax phone number for the 
organization where this application or proceeding is assigned is 703-872-9306. 

Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-diiect.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). 
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